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ACCOLADES AWARDS

~INDIA

DIGITAL
AWARDb

INDIA GITALSUMMIT

IAMAI Award - Best Startup&
Qreative Digital Marketing Agency
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Ever 50 once in a while you come across a brilliant
campaign. This is one such initiative taken up by Lonely
Planet and Sky Scanner. Enabling travelers to share

and win prizes of many forms. These
experiences could be places to shop, stalls to eat, places
to visit or activities to try out!
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Objective

o Inviting avid travelers to share their shopping, food,
activity and sights on the destinations they are
visiting to win exciting prizes.

e Enabling users to vote for their favorite discovery
through Facebook or Google+

This campaign is about inviting frequent travelers

across our great country to share their travel
experiences so that others can enjoy them too! Th
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Featured on
socialsamosa

W& Marketing can change the world Q

NEWS INDEPTH CAN-DOFESTIVAL OF TOPICS =

Oakley launches global
campaign that inspires
people to turn ideas into
reality

OAKLEY
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SAOALMEDA INTERCTIVE
MARKETING CAMPAIGNS

WEB& MEDA BUYNG&
ECOMMERCE AFHLWEMARKEING
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Brands We Have Worked With
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Expertise In
Digital, Technology
and Social Media

CAMPAIGNS

/ [19b ¢

eam

Awards & Media
Mentions

Industry \erticals




Kpftv¥dv k €¢ iguugf

TRAVEL

@x

AUTOMOBILE

=

EDUCATION

ENTERTAINMENT

e

HOSPITALITY

FOOD

"ll.ll'

=

0

E-COMMERCE

G

GADGETS

INSURANCE

H

PUBLISHING

™

HEALTHCARE

1

FASHION




Our Team Structure

"% Search Executive

Development

Project Manager

PHP, DotNet Developer
Front-end Developer
10S & Android Developer

Search & ad

s, . Creative

& %, Web Designer
Ul/UX Designer
Visualizer
Video Production

Social Media
SM Executive

Content Executive
SM Strategist

Account Planning

Account Manager
Client Servicing Executive

Strategy

Web Strategist
Media/Ads Planner
Research Analyst
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India
Unexplored

Online Campaign

PAN India | Lonely Planet India

'ﬁ&wxw&%ﬂzm' CAMPMGN NAME vy 'NDIA UNEXPLORED W yULULU e LU S v-id-.kl.:'.'_-.{“x_1v.U\jLLMHE
e OBJECTIVE

W To create a depository of ‘less travelled’ Indian destinations which can be referred by
users later once India Unexplored campaign is over.

OUR APPROACH
The idea was to develop a platform where we can connect all travel enthusiasts and provide
= g on ST them a platform to share their travel experiences of “less travelled destinations within India”
N : = across specified genres i.e. See, Do, Eat and Shop. These submitted entries were reviewed and
e e G- - approved by expert jury of Lonely Planet india. Further, all approved entries were made open
Paeatss ~-T;._v R - = for voting for a specified time period.
o L3 e .’:-VQ,:;'.—- .:..;"" 3 ':-:‘.;.\_" W |
= L2 o W MRl ENT IMPRESSIONS  VISITS VOTES NEW FANS
- e ST i ‘.'l::‘." - 3Ny .l
R =m=sil 3,158 22M+ 89,841 8659 6,658
- QQ—“ - *; ;  Registrations In total In total IistoEsl On Facebook
' W A 1,700 PAGE VIEWS 1,178
Discoveries On Twitter

: _ = 2,?11;3&(1)3 1,000

o On Instagram



| Video Campaign

o7 skyscanner i)
= PAN India | Skyscanner
0 S 25 SMA \RISIER
x A RTSTE
& twe ctSm.x\\crd aar (JRmm n%v'yrl t 'P» PRI OB‘ ECTIVE
‘ h To introduce the concept of smart travel and create awareness about Skyscanner in India by
C\'\QTPP\T'If leveraging their partnership with Delhi Daredevils in IPL.
i OUR APPROACH
-~ 1 - We developed an interactive concept of Skyscanner Smartsters where all skyscanner fans were
|\

asked to share smart travel tips with the ace players of Delhi Daredevils, basis the situations

-
‘ provided. To add to the fun element, 4 videos were conceptualized on the message of “Don’t be a
MJ & m Prankster, Be a Skycanner Smartser” and twitter was leveraged with #ChatpatiCommentary

during the live matches.

° e

ENTRIES IMPRESSIONS NEW FANS ENGAGEMENT TRENDING
1405 2.3M 1,37,750 12M 4 TIMES
On Facebook

on Facebook Total engaged users #ChatpatiCommentary

16,500 43M 1’467 in India
On Twitter On Twitter On Twitter 3 TI M ES

#SkyscnanerSmartsters
in Delhi

On Facebook




Integrated Campaign

PAN India | Fenda Audio
CAMPAIGN NAME - STADIUM IN YOUR HOME

OBJECTIVE

To create awareness about F&D Audio & position its multimedia speakers as the best option
for a nch experience during the Cricket World Cup 2015.

OUR APPROACH

Leveraging the craziness of cricket world cup in India, a concept of Stadium in your Home was
developed. It was a promotional integrated campaign that invited cricket fans across the country to
play the match virtually and create a stadium online on a specially designed tech enabled website. It
was amplified offline by transforming the homes of 5 winners into stadiums on every match.

IMPRESSIONS ~ : -M
20 3,565 5M 72,342 35,657
HOMES Registrations In total In total

On Facebook

20

NAITLE
CITIES

56,938 3,000+

Unique Visits mentions
Increase on on Twitter
Twitter

P 1,011 FAN GROW1
25 oS | \ l; Stadiums on 80%

VOUCHERS Micro-portal
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How Did We Add Value?

£ N\ HOW DID WE ADD VALUE:
mu m Built the brand on social media in India from scratch & retained traction on
v each platform through impactful & interactive content and campaign ideas

since last 4 years.

INDUSTRY: TRAVEL | 2013 - CURRENT

B Facebook ) B Twitter - M Instagram
FEATURED ON INDIA TODAY : :
Ay = & =
START ACHIEVED START ACHIEVED START ACHIEV
INCREASE IN REACH
f 3% f By 100%
W % o) By93%

@ 35% @ By 89%

E Lonely Planet India




How Did We Add Value?

HOW DID WE ADD VALUE:

Created awareness about Skyscanner meta search engine by connecting with
the travel community on social media and introduced the concept of smart

o7 skyscanner

FAN BASE
FEATURED ON CAMPAIGN ASIA AS THE MOST ENGAGING )
BRAND ON TWITTER e B  Twitter ) sistagam
3. Share this using #Mapmydirection E
4. Two best locations with maximum tweets win! l 2
S Duration: 12 pm - 5 pm — 9

~~ Skyscanner India ©
@SkyscanneriN

| 9 Follow

It's ON! Who wants a bag full of #iravel goodies? Follow these
simple rules & take it home! #Mapmydirection #contest

12:02 PM - 18 Oct 2015
« 327 W16

START ACHIEVED START

ENGAGEMENT RATE
ACHIEVED

f 592%

W 24%
@ 72%

ACHIEVED START ACHIEVED

INCREASE IN REACH

f By 249%
o) By2437%

@ By 100%




How Did We Add Value?

HOW DID WE ADD VALUE:
= 5-star renowned luxury resort, situated on the banks of River Kosi. We helped
worers NAMAH this 4 year old property leverage social media platforms to connect and inspire
guests, thereby communicating about being the best stay option in Corbett.

INDUSTRY: HOSPITALITY | 2016 - 2017
FAN BASE

TWITTER CONTEST | TRENDED IN INDIA FOR 2 HOURS ORGANICALLY B Facebook > WTwitter B instagram

<

Caption this image in 3 words using .
#CelebrateVacation and Win Flipkart Vouchers!
#ContestAlert

21,090

-t
~
I I '

START  ACHIEVED START  ACHIEVED START  ACHIEVED
GIVE US
ENGAGEMENT RATE INCREASE IN REACH/
ACHIEVED IMPRESSIONS
§ 35 f By
W 2870% 9 By351%

@ 931% @ By 306%
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‘ HOW DID WE ADD VALUE:
THE MANU MAHARANI Revamped the brand identity of this 20 year old luxury hotel property located
NAINITAL by the Naini Lake in the beautiful city of Nainital on all the social platforms

thereby strengthening its brand recall in the online ecosystem.

INDUSTRY: HOSPITALITY | 2016 - 2017

FAN BASE

CAMPAIGN #THEHIMALAYANESCAPADE VIDEO M Facebook ) B Twitter W st
<® 11K VIEWS

THE FOGIS I ] :
CLEARWG OFF START ACHIEVED START ACHIEVED STA‘RT ACHIEVED

FOR A THRILLING

£ ENGAGEMENT RATE INCREASE IN REACH/

ACHIEVED IMPRESSIONS

— -0:10 ﬁ :: ll))) f 609% f By 4866%
o) s ek Nainital , 14.36% ’ By 63%

Are you ready to explore the Himalayan trail this autumn?

Book a stay with us now: http://bit.ly/2d5008C @ 198% @ By 104%
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JESSICA SINGH
Markoting Manage

MEAL. DRINK. MUSIC
and

BOOK

BRANDING, Nexa Creative
Geography: UK b Google play




We help you to recover

Ul, The Online Surgery
Industry: Health. Geography: UK
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Unvavel tha secrsts of Panch with Taj Safarls

o Taj Sataris
=

i Taj Sataris

Industry: Hospitality, Geography: India

360 DEGREE POST, Taj Safari




LANDING PAGE, The Manu Maharani
" '“'\“L""'y“w Industry: Hospitality, Geography: India

Time 1o roas Listen to the

Corbett (‘7

wilderness B Industry: Hospitality, Geography: India .

THE MANU MAHARANI
AT AL

Thes & o Crver W T TERe UL Dy MWy
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tnaton led wth advermere & waxtement

Comment

FACEBOOK AD BANNER, The Manu Maharani e —



M INFOGRAPHIC, Max Bupa Health In;st;ri:nce
MRS i Industry: Health Insurance, Geography: In
, India
Industry: Travel, Geography:
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'\... Taj Safaris

A sight to be envied, an evening to be remembered, an experience like no
other! Vote for your favourite dining moment,

ILLUSTRATION, Skyscanner India
Industry: Travel, Geography: India

3 » ;‘.‘.;'_,
DINNER BY THE POOL *

wﬁl Skyscanner

- .
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#HappyFathersDay to all! Share the fondest summer vacations travel
memory with your Dad which is still standing tall! &

P —
A Daddy Cecl 4

The coolest reason for your

sumemer vacations travel! WHICH ONE

DOYOUWISHTO ¢
EXPERIENCE?
A33an
1
1N
T a
T v

s DINNER IN THE MAS

LIVE POLL, Taj Safari
Industry: Hospitality, Geography: India

@ Comment #» Share



PRODUCT PHOTO SHOOT

Skullcandy

skullcandy

Nude Audio



We proudly handle

the social media mandate for
renowned establishments like Taj
Hotels, including the iconic Taj
Mahal Delhi, Taj Pilibhit House
Haridwar, Tajview Agra, and Pilibhit
House. Additionally, we manage the
social media presence for Radisson
Alibaug. Furthermore, we have
crafted and developed the official
website for Taj Hotels, embodying
their essence and unparalleled
hospitality.




Instagnam tajmahalhotelnewdelhi & (il Messoe
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TA] 5,305 posts 72.4K followers 194 following

Home
MAHAL Taj Mahal, New Delhi
NEW DELHI On Number One Mansingh Road stands a tribute to timeless hospitality and service, a hotel that
Search ¥ < defines the destination, Taj Mahal, New Delhi
bit.ly/3NjPiE2

Followed by harpreet_rishi

Explore

AVA
A7 N4

Reels

Messages

Rick’s Relaunch House of Ming SheRemainsT... Tajness Media Features Guest Reviews

Notifications

Create

MAHAL
NEW DELHI s =

nuw}@g 4

at
wukiki

16" June to 23" June
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MAHAL
NEW DELHI

TIMES
FOOD

A\WARDS NOMINATION CATEGORY

PREMIUM DINING

SECTION
BEST ALL DAY
DINING

VOTING NUMBER

011-40121917

THE MAHARAJA
SUITE

TAJ MAHAL, NEW DELHI

KARAVALLI POP-UP BY THE LEGENDARY
CHEF NAREN THIMMAIAH
AT VARQ_
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TUCASA KITCHEN & BAR

TR CULINARY SANCTUARY OF DELIGHTS
T8 SERTEMBER B RSERVE YOUR TABLE
] NU_F“_& - | HVDERAEAD H#IAMMERSHOMECOMING
] A L B | [

Y TREE 'JRTI B ders’ _ _ FOR BOOKINGS, PLEASE CALL : +91 9797975202
" ey i e e TALK-EXHILARATE-SING F-85, SHIVAJI PLACE, RAJOURI GARDEN, NEW DELHI

@ THE MOONSHINE PROJECT
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B:b
TAJ
MAHAL
NEW DELHI

MACHAN TAJ

MAHAL
NEW DELHI

A MOTHER'S DAY

—SHE'LL NEVER FORGET—
TheTa l)1Group
expressest eelegance

Ll dandnd
—rnan inthe grand manner.

,W

THE TA] MN'HKL 'HOTEI.
1. Mansingh Road. New Delhi.
Opening 1ith October, 1978
{Dassera Day)

THE TA] GROUPOF HOTELS, INDIA

CELEBRATING 44 GLORIOUS YEARS
OF TIMELESS HOSPITALITY

FOR A SPIRITED NEW BEGINNING , —
MAHALNEWDELHIFOREVER

#FESTIVEATTAJMAHALDELHI



PILIBHIT HOUSE

HILY SELE sz:us

q“bta%'lm pilibhithouseharidwar m Message  +&

305 posts 11.2K followers 147 following

Home PILIBHIT HOL

Pilibhit House, Haridwar- IHCL SeleQtions
Hotel
Search Be it an aristocratic life by the Ganges or a spiritual journey through a timeless Haridwar, Pilibhit
House — IHCL SeleQtions sits just right.
cntraveler.com/vote

Explore

- GG—. ‘ ‘
Messages

Accomodation Guest Diaries Haridwar Jiva Spa Weddings

Notifications

Create B POSTS @ TAGGED

Profile

T s
TEALJ A3 AN SR KD (AR (CTTTTTRT CT LS

e

oY Thaa? Teun? i Ten? Tean? Teon? YooY Teup

[ [ e WS T
i NN St ¥in ¥’




PILIBITIT HOUSE

HWL SELE[ JTIONS

PILIBHIT HOUSE

HCL SELEQ\T)ONS

PILIBHIT H( l\l PILIBHIT HOUSE

1HCL SELEQQTIONS 1HC I,SELEQIIONS

L

A \MAKHANA KHEER
A FLAVOURFUL CELEBRATION — gt



PILIBIIT HOUSE

HWL SELE[ JTIONS

PILIBHIT HOUSE

IHCLSELEQQTIONS

RATED S5 O

‘
/ g e ——
e e

@ Tripadvisor PILIDHIT TOUSE

IHCLSELEC)TIONS.

NO. 1 ON TRIP ADVISOR
2021-2022

PILIBHIT HOUSE

IHCLSELE()TIONS




““guub radissonalibaug m Message ~ *

1,055 posts 3,858 followers 34 following

Home 3 s Bl
e RadissonBluAlibaug

H resort

RESORT & SPA ALIBAUG

Search Just 45 minutes across the sea from Mumbai is Alibaug, a tropical paradise where the setting sun
meets the gentle rhythm of the sea.
bit.ly/3ks01ur

Explore

N @ @ g @
Messages

Guest Delight Wedding Yoga Alibaug RHG Thanks ...

Notifications

Create 8 POSTS & REELS ® TAGGED

Profile




